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Evaluating user performance with RAG-based generative Al: A scenario-based

Computers in Human Behavior . : : : : 2026
experiment on Al-assisted information retrieval
. . o Are ICOs the Best? A Comparison of Different Fundraising Models in Blockchain-Based
Journal of Financial Stability Fundraisin 2024
Top J
Journal Spatial and social distances between US domestic travelers in restaurant review 2022
assessment
Tourism Management
Exploring the Effect of Airbnb Hosts' Attachment and Psychological Ownership in the 2019
Sharing Economy
) . ) Face It: Exploring the Power of Human Faces in User-Generated Photos in Online
Asia Pacific Journal of Information Systems , 2026
Reviews
Electronic Comrr.lerc.e Research and Comprehensive examination of the bright and dark sides of generative Al services 2025
Applications
sscl Data Technologies and Applications A Comparative Analysis of Job Satisfaction Prediction Models Using Machine Learning 2025
Psychology & Marketing Extracting informational cues between initial coin offering projects and the public 2024
) ) Technology Affordance, National Polycontextuality, and Customer Loyalty in Cross-
Telematics and Informatics 2024
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IEEE Access Leveraging Stock Discussion Forum Posts for Stock Price Predictions 2024
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