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Prof's Main Activities
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SMART Lab e Social Media And Review analytics Team Lab.

e “Social Media”, “Online Review” SCZ2H M= Datag EX/&S
o St X2 Al, Machine Learning, Deep Learning, Data Mining,
M ETH O D Text/Image/Video Mining, Blockchain, Sharing Economy, Smart
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[SSCI] (Al/MIS/Smart Tourism) - s191=2[sSCI/SCIE/SCOPUS] 528, ZUH=2[KCI] 763, T A 4

T = A
Tourism Spatial and social distances between US domestic travelers in restaurant review assessment 2022
Management
g Exploring the Effect of Airbnb Hosts’ Attachment and Psychological Ownership in the Sharing Economy 2019
Top Joumal Information
Using Real Options to Investigate the Market Value of Virtual World Businesses 2012
Systems Research
MIS Quarterly An Odyssey into Virtual Worlds: Exploring the Impacts _of Technological and Spatial Environments on Intention 2011
to Purchase Virtual Products
Current Issues in Tourism Triadic spatial distance and social media assets for food tourists
Service Business What Makes Viewers Engage in Live Streaming Shogzlggedurlng and after the Pandemic: An Affordance Persp
S The Design of an Intelligent Lightweight Stock Trading System Using Deep Learning Models: Employing Techni
ystems .
cal Analysis Methods 2023
International Journal of Tourism experience and quality of life: The roles of autobiographical memory and social networking service po
Mobile Communication sting behaviour
Data Science and : , _ : : :
330l Management Cross-border electronic commerce's new path: From literature review to Al text generation
Economic Analysis and Can low-carbon value bring high returns?
Policy Novel quantitative trading from portfolio-of-investment targets in a new-energy market
The Serj;ili'ig7ustrles Detecting fake reviews with supervised machine learning algorithms 2022
Internet Research Investigating the net benefits of cc_)nt_actless _techno!ogles in quick-service restaurants: The moderating roles o
f social interaction anxiety and language proficiency
Electronic Markets What makes you continuously use chatbot services? Evidence from Chinese online travel agencies 2021

Current Issues in Tourism Dyadic communication in online review platforms: An exploratory approach



http://smartlab.khu.ac.kr/sub02/sub02_1.html
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https://scholar.google.co.kr/citations?user=quUXi-EAAAAJ&hl=ko
https://www.scival.com/
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Business, Management o

Social Sciences o _
Computer Sciences Decision Sciences (23.5%)

Decision Sciences

SciVal
2023.12.28 J|=

Scholarly Output

Social Media; Online Reviews; Brand Community | 13
Privacy Concerns; Online Shopping; Electronic Commerce [jjij 4
Privacy Concerns etc. Technology Acceptance Model; Mobile Payment; E-Learning [jijj 3
Moblle Payment etc. Platforms; Collaborative Consumption; Peer to Peer [Jjj 3

Platforms etc.
ERP Systems etc. ERP Systems; ERP Implementation; Information Systems | 1
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Social Media etc.
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Business, Management
and Accounting (47.1%)
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https://www.khu.ac.kr/kor/focus/detail.do?seq=2148137&page=21&pageSize=5
https://www.khu.ac.kr/kor/focus/detail.do?seq=2148137&page=21&pageSize=5

Lab Academic Activities and Events
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